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COMPANY PROFILE

Established in 2001, Semk Products Limited specializes in creation, design,
licensing, brand management and marketing of our iconic and evergreen
B.Duck Family characters, including B.Duck, B.Duck Baby and Buffy, etc. 0
Our B.Duck Family Characters are designed under the motto of “Be Playful”

to appeal to a wide range of consumers across different geographies and
demographics and has established footprints in Thailand, South Korea,
Malaysia, and other countries in Asia and Europe. ‘
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B.DUCK
ALWAYS “BE PLAYFUL"

O 6

Designed by Mr. Eddie Hui in 2005, B.Duck was originally a gift for his children, he wanted to design a lovely rubber duck
toy to accompany the children grow up. He created B.Duck by giving him twinkling eyes and lovely smiles, and also
-

playfully incorporating his own hairstyle to B.Duck’s appiearance.

Creation of B.Duck was inspired by a real story of rubber ducks. In 1992, a cargo ship container that were headed from China to
Washington DC, tumbled in the North Pacific, rough seas and huge waves knocked the duckies overboard. 29,000 rubber
ducks began their incredible journey for more than 20 years. These rubber ducks have bobbed halfway around the world.
10,000 pcs of them have washed up into Arctic ice, the rest of them went South to the shores of Japan, Australia, Indonesia,
and South America. B.Duck’s parents were one of the Floatees; they’'ve been always a role model for B.Duck - positive and

love traveling around the world.



BE PLAYFUL

Be Different * Be Unique * Be Happy
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25 SELF-CREATED CHARACTERS
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B.DUCK AWARDS

Brand Name

/ Retailer

B.Duck i Property

BDA HALL OF FAME AWARD 2023
IP Character

CHINA LICENSING AWARD 2018
Best Retailer of the Year
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JADE MONKEY AWARDS 2018
Best Licensing Team
Best Emotion Award
Most Valuable Cartoon & Animation IP
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THE FOMRTH CHINA 1P (KDY STRY

JADE MONKEY AWARDS 2019
Best Licensing Team
Best Decoration
Most Valuable Cartoon & Animation IP
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CHINA LICENSING AWARDS 2021
China Property of the Year
Licensed Promotion of the Year
Licensed Product (Houseware) of the Year

Hong Kong Toy Awards 2018
The Best IP Character
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LICENSING
INTERNATIONAL
ASIAN AWARDS

Asian Property of the Year 2016 |

LICENSING
. AWARDS 2018
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Asian Property of the Year &
Best Retailer 2018
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Asian Property of the Year 2019

Asian Property of the Year 2020



LICENSING MARKET DATA

Competitive Landscape of Character Licensing Market Ranking of Top Domestic Licensors in Character Licensing Market

Ranking and Market Share of Top Licensors in Character Licensing Market (by Revenuex), Mainland China and Hong Kong, 2022
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I 1 Semk Holdings International Limited / X5 iSEIRR 122.4 B.Duck @ |
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2 Alpha Group Co., Ltd / BE KiR% 96.1 and Big Big Wolf s

3 Fantawild Holdings Inc. / #&38754 88.0 Boonie Bears

Collection

5 Pop Mart International Group Limited / ;&334 43.7 Molly

4 Skynet (Shanghai) Brand Management Co., Ltd / FBFE81T 74.8 ey Cear H
-
e
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* In 2022, among the domestic licensors whose headquarter is registered in mainland China or Hong Kong, Semk Holdings International Limited,
who is famous for B.Duck, was the largest domestic licensor in the market in terms of revenue in mainland China and Hong Kong character
licensing market,

* Revenue includes both royalties and licensing-related consulting fees, Revenues may be subject to change when 2022 annual reports are
available to the public,

* The Company’s figure may change subject to the Company’s final confirmation.

* Pop Mart’s figure may be subject to change upon the release of its annual report,

Source: Frost & Sullvan, a global consulting firm dedicated in enterprise growth



LICENSING MARKET DATA

Competitive Landscape of Character Licensing Market Ranking of Top Players in Character Licensing Market

Ranking and Market Share of Top Licensors in Character Licensing Market (by Revenue=*), Mainland China and Hong Kong, 2022

1 The Walt Disney Company 1,119.0 24.0%
2 Toei Animation Inc. 275.2 5.9%
= Sanrio Co., Ltd 252.5 5.4%
T Somk Holdiogs InermationsiUimited =4 2e% |
5 Shueisha Inc. 96.6 2.1%
6 Alpha Group Co., Ltd 96.1 21%
7 Fantawild Holdings Inc. 88.0 1.9%
8 Skynet (Shanghai) Brand Management Co., Ltd 74.8 1.6%
9 Tsuburaya 65.3 1.4%
10 Universal Pictures 52.1 1.1%
Others 2,429.7 51.9%
Total 4,671.7 100.0%

* In terms of licensing revenue of 2022, Semk Holdings International Limited ranked the 4th place with licensing revenue of HKD 122.4 million
and market share of 2,6% in mainland China and Hong Kong character licensing market,

* Revenue refers to royalties from licensed merchandise goods, promotion and events as well as other consulting and design fees charged
during licensing activities,
* The Company’s figure may change subject to the Company’s final confirmation.
Source: Frost & Sullvan, a global consulting firm dedicated in enterprise growth



'BRAND POSITIONING
TARGET CUSTOMERS:

Millennials & Gen Z who prefer
trendy and stylish products

AGE
15-335
MALE / FEMALE

3:7

KEYWORDS

Trend

Classic

BRAND CONSCIOUS AND POSSESS
QUALITIES SUCH AS TRENDINESS,
HIGH PURCHASING POWER,
TECH- SAVVINESS
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'B.DUCK FANS WORLDWIDE

Social Platforms E-Commerce Platforms
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Social Media Data

219M 86.8M

No. of Sending of No. Video Views
Emotion Stickers
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We are the largest domestic character IP company and
ranked fourth among all character IP companies in
China, in terms of character licensing revenue in 2021 &
2022.

Since 2017, the accumulated retail value of
B.Duck licensed programs has exceeded
20 billion HKD.
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BDUCK PLUS (Shanghai
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JAN 2023 | MAINLAND CHINA

- Special crossover with 90's paper-cutting artist Chen Fenwan BR#73L
- Popup store in Shenzhen

- 30+ sku of special-edition crossover products by 6 B.Duck licensees
- 16+ million of exposure on social media
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OCT 2022 | MAINLAND CHINA

- Launched new flavour tea with Nayuki

- covering 60+ cities 900+ stores

- 6000 special-edition crossover products sold on the launch day
- 17+ million of exposure on social media

x
%
2,
)
+#3
g
2
&

RN F\ AN

= ~¥




o 0 . -..OTM GAME FIZI EAE
B.Duek” x [TIFHEE

GP.0D.cOM

MAY 2020 I MAINLAND CHINA

- 300+ million of exposure on social media

- In-game B.Duck skin and weapon set

- Special-edition crossover products

- Entered into Top 10 on Weibo trending topic list in few hours

- Received “The Best Collaboration of the Year” award in PEC 2020
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DEC 2021 I MAINLAND CHINA

- In-game B.Duck costume & gear set

- 100+ skv of special-edition crossover products by 17 B.Duck licensees
- Popup store & attractions
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MAY 2022
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DEC 2020 1 MAINLAND CHINA

- Created a youthful and playful atmosphere and elements
into traditional hotpot restaurant

- B.Duck themed hotpot restaurant in all 1st & 2nd tier cities

- Special-edition crossover products
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MAR 2020 I MAINLAND CHINA

- Launched on White Day
- 80+ million of exposure with 30+ top tier KOL exposure online
- 10,000 cartons sold in 3 mins during livestream session by

No.1 livestream MC (Jiaqi Li ZX{£ )

------
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FEB 2020 I MAINLAND CHINA

- Being the 1st character IP to collaborate with The Forbidden City

- 40 million of exposure in 3 days

- 50+ sku of special-edition crossover products by 11 B.Duck licensees
- 10+ million in overall sales

- 40,000pcs of clothing sold monthly




DONG Duck "< @ % &

DEC 2018 I MAINLAND CHINA ————_—t

Bl=

- Co-owned IP with a famous celebrity
- n of exposure
- of view in TikTok
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HEY! B‘DUCK

|NSPIRATION OF TEA
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400+ Licensees

36,000 sku

As of today, B.Duck has over 400 licensees in-Greater China Region, South East Asia
and South America, with more than 36,000 licensed products. B.Duck is actively
reaching out to its fans on the ground, with more than100 different location-based

events, drawing over 1.2 million visitors in each event, and reaching out 240 million
visitors in total.




MORE THAN

2,000

OFFLINE STORES

ALL OVER

GO0+ CITIES
ACROSS CHINA
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3D B DUCK NFTS



B.Duck has partnered with MADworld, a blockchain platform owned by
Animoca Brands, to jointly launch the first B.Duck series of NFTs.

The “Duckverse” will launch with a three-part series of B.Duck NFT drops,
followed by cutting-edge on-chain content and gaming, physical

products tied to digital ownership, and more. This innovative partnership., -
will deliver digital B.Duck assets that provide valuable and lasting

utility, guarantee a return on joy to the community, and entertam - &
B.Duck's 10M global fans for years to come. .

7. 15" DROP 4,000°NFTS

 LEGENDARY I
L )

SOLD OUT IN 5 HOURS

'DURING THE PUBLIO SESSIOH .

' HLGHEST SELLING PRICE19 9ETH

lﬁIT.IAI. SELLING FRIOE 0. OBETH

._‘TRADING VOLUME 346ETH

. SINOE LAUNCH
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B.Duck enters Web3 with the GigaSpace and The Sandbox metaverse partnership,
working alongside MADworld to establish a Web3 blueprint for brands and IPs in
the metaverse.

n B.DUCK ROADMAP

I Q1 2022 I [ Q2 2022 ] I Qa 2022

FOUNDING FEATHERS 2 3w W 5 .
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HOLD TWO HOLD TWO HOLD TWO B.Dug
FOUNDING FEATHERS 2 DROP B.DUCKS 3% DROP B.OUCKS
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BE.DUCK VERSE
E SANDBOX

MEST & EARN
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To build our own "Duckverse”, B.Duck has acquired virtual land in the GiguSpacé and the
Sandbox and will build experiences to bringjoy. pesitivity, and love to its 10+ million fans
around the world.
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DIGITAL COLLECTION & COMMUNITY.
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B.Duck will create an independent online virtual community, where fans can play games, buy virtual goods, take snaps during visits, etc, and

feel the immersive entertainment. In the virtual community, fans can communicate freely with eqch@the'r and even with B.Duck brand,
without limitation of time and space. In addition, B.Duck fans can enjoy our playful P2E game, in which they can earn profits from the games
and exchange physical products by visiting offline stores.

What's more, when purchasing B.Duck products offline, fans are offered the chance to obtain the privileges of online virtual community;
a closed loop is thus formed to bridge virtual and physical items, online and offline businesses.
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,
In order to form a private traffic pool in the B.Duck metaverse, we are running social T
platforms such as Discord, Instagram and Twitter, etc. to enhance the interaction and 5 5
engagment between B.Duck and our NFT holders. - .' ‘ ;
% . FACEBOOK INSTAGRAM  , TWITTER % . = '

.'-. . g : ; . .
. .,'.._‘ ... ‘.- ’ * j s
.+ " . DISCORD - - TELEGRAM %

B.Duck plans to jointly develop a game with iDreamSky and aims to attract more
users and facilitate the contents operation for B.Duck Fanbook server, by utilizing
the game experience of iDreamSky, and the fans accumulated by B.Duck in the IP

field.







LICENSING

CONSUMER
PRODUCTS

THERMOS.

2013 to Present

Mainland China
Thermal Bottle
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2016 to Present
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2018 to Present

Mainland China
3C Gadgets

BABY-G

2020 - 2021

Mainland China
Watches

LICENSING

CONSUMER

2022 to Present

Mainland China
Handheld
Game console

2021 to Present

Mainland China
3C Gadgets



LICENSING

CONSUMER
PRODUCTS

FUJHFILM _—_pv, M . gl
Value from Innovation
2017 to Present i’i}f %l 0

Mainland China
Instant Camera
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« LICENSING

CONSUMER
PRODUCTS

L UOLAI &% %4

) TR

2014 to Present

Mainland China
Bedding Set
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2023 to Present
2022 to Present Mainland China

Mainland China
Home Appliances

Electronic &
Home Appliances
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~ ¥.e LICENSING

CONSUMER
PRODUCTS

Meadjohnson’

Nutrition

2017 -2018
Mainland China
Baby Toy, Cutlery Set

UNI-FuUn ®

2017 to Present
Mainland China
Kids Toys

Luddy. 56

2016 to Present 1 =
Mainland China
Kids Toys

2019 to Present

Mainland China
Baby Product

2018 to Present
Mainland China
Baby Product



2020 to 2021
Mainland China
Skin Care

2019 - 2020
Mainland China
Tissue
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2018 to Present
Mainland China
Steam Eye Mask/
Eye Wash
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2010 - 2021

Mainland China
Personal Care

LICENSING

CONSUMER
PRODUCTS

LISTERINE
FhEfEM

2018 to Present

Mainland China
Oral Care Product



LICENSING

CONSUMER
PRODUCTS

CHOW TAI FOOK

2021 to Present
Mainland China
Gold Ornaments

4 HAc
BAar

2019 to Present
Mainland China
Mystery Toy Box



LICENSING
CONSUMER
PRODUCTS
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2020 to Present

2021 to Present Mainland China
Mainland China Juice
Yogurt

2018 - 2021
Mainland China
Foods

KR K £ ine

2020 to Present
Mainland China
Kitchen Appliances
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2020 to Present
Mainland China
Kitchen Appliances

2022to Present ) _.
Mainland China I
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CEB CREDIT CARD
MEXKERT | & » 5 8 — =

2017 to Present
Mainland China
Credit Card
ol

[

China T-union

2017 to Present

Mainland China
Transport Card

(Guangzhou, Beijing,Shanghai, 0
Shenzhen, Chengdu, Nanjing,
Wuhan)

©2005, 2021 SEMK PRODUCTS LIMITED
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Mainland China
Mobile Phone Theme
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LICENSING
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2021 to Present

Mainland China
Camping Product




| LICENSING (consumer ProbuCTS)

2015 to Present
HK SAR / Macau SAR
® Thermal Bottle

2017 to Present

HK SAR / Macau SAR
Chinese Patisserie
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- LICENSING (CONSUMER PRODUCTS)

o ™
( aY e 2020 to Present
M HK SAR 2021-2022
AINETTI Mask & Disinfectant Accessories HK SAR

Mask Aromatherapy Patch
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- LICENSING (CONSUMER PRODUCTS)

™

2017 - 2020
HK SAR
Baby Appliances



- LICENSING (CONSUMER PRODUCTS)

[
®
® 2020 to Present
‘ HK SAR

Air Purifiers, Invisible Gloves

2019 - 2021

HK SAR / Macau SAR
Anti-Mosquito Product
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Llc ENSI N G (CONSUMER PRODUCTS)

2014 -2018
HK SAR
Kitchen Appliances
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2019 to Present

HK SAR
Dishwashing Detergent




0 LICENSING

VIV YRIG

2019 to Present
HK SAR
Tourbillon Watch

(CONSUMER PRODUCTS)

OCTOPUS

2016

HK SAR
Octopus Card
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MACAU Pass

2021

Macau SAR
Macau Pass




- LICENSING (CONSUMER PRODUCTS)

2022 to Present
HK SAR 2023 to Present

Home Appliances | ‘Qﬂ T H A N NTM ::-(oﬁaRDiffuser

Bubbles’




- LICENSING (CONSUMER PRODUCTS)

True & Cheers
2023 to Present

2022 to Present @® HKSAR
HK SAR INNOTIER Antiviral Products
Toy & Kitchenware
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0 LICENSING (consumer probucTs)

2023 to Present
HK SAR

Mahjong Set, Kids Camera,
Bedding Set




- LICENSING (CONSUMER PRODUCTS)

Citistiore

* * *
2017 to Present
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" LICENSING (consumer probucTS)

THERMOS. |

2013 to Present
Malaysia
Thermal Bottle
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2020 to Present
Thailand
Kitchen Appliances




- LICENSING (CONSUMER PRODUCTS)

MISTINE & siffy-
& ’ ThiwiusinADWKOW
2017 - 2019 B ' | ; S tuununaendu
Korea L e | 4 :
(o) . =

Cosmeti MISTINE
SKIN T

2019 - 2022
Thailand
Cosmetics
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- LICENSING (CONSUMER PRODUCTS)

2019
Malaysia
Tea Pot Set

(@ FlashPay

2019 - 2020
Singapore
Transportation Card
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Duck CAWAN LIP
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" LICENSING (consumer probucTS)

2022 to Present
Thailand
Personal Care
2022 to Present
Thailand

Toys




LICENSING (CONSUMER PRODUCTS)

2023

TEDE Russia

Apparel






2 LICENSING

szay PROMOTIONAL

waQtsons RE&e&

2017 - 2019
Mainland China

2017
Mainland China
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0 LICENSING (rromotional)

NUTRICIA !CC c
Nutrilon

2015
HK SAR
Kids Gift & Toy

2013-2016

HK SAR
Personal Care Premium
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LICENSING (rromotionay)

BBuck“x JODIX
i

b &

JQOX

2019
2015 HK SAR
HK SAR Music App
Music App
O DISCOVER '
Justin Bieb:

FASHION
3 PHOTOGRAPHY

PHOTOGRAPHY

f&‘ L FASHION

}I] 2013 - 2019
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